
Motivations for consuming media

Printed magazines
Magazine websites or apps

Printed newspapers

Newspaper websites or apps

Live or scheduled TVStreaming/on-
demand TV

Online video Social media

Search engines

Commercial radio

Podcasts

Outdoor advertising

Retail media

Relaxing

Looking for information

Being entertained

Keeping up to date

Passing time

Researching something to buy

Connecting with others

Background use

Source: Magazine Publishers Association New Zealand (2026) Quality of Attention Index
Correspondence analysis. F1 = 37%; F2 = 26%
Size of media points = weekly reach 

Low attention

Task-oriented

“Floating”


